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Gallup 2013 and Yale/GMU 2013 

AMERICANS ARE WAKING UP TO IMPACTS 

 54% of Americans say the 

effects of global warming 

have already begun 

 
59% weather has been 

getting worse 

  

70% experienced extreme 

weather 

 

33% experienced global 

warming 



Yale/GMU 2013 

Most Americans believe global warming will primarily 

harm future generations and plant/animal species. 
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!

3. The Perceived Threat of Global Warming 
 
3.1. Global warming is seen as a relatively distant threat. 

!
 

Over years of research, we have consistently found that, on average, Americans view global warming as a 

threat distant in space and time – a risk that will affect far away places, other species, or future generations 

more than people here and now. 

 
We still find this same pattern, in which fewer than half of Americans (38%) believe they personally will be 
harmed a “moderate amount” or a “great deal” by global warming. By contrast, half or more believe that 
global warming will harm future generations of people (65%), plant and animal species (65%), people in 
developing countries (56%), people in other industrialized societies (54%), or people in the U.S. (53%). 

 

 
 
 

DISTANT THREAT 



Yale/GMU 2013 

EFFICACY GAP 

• 72% Corporations care only 
about their own profits and not 

about global warming 

 

• 68% Most people don’t know 

enough about what they can 

do to reduce global warming 

 

• 56% Most people are unwilling to 

take individual action to reduce 

global warming 

 

• 5% think we can successfully 

reduce global warming 

 

 



• 67% Most people want to save 

resources for our children and 

grandchildren. 

 

• 62% Individuals are already taking 

action to reduce global warming 

 

• 58% Once people feel the 

impacts of global warming, they 

will do something about it 

 

HOPEFUL THAT IT CAN BE REDUCED 

Yale/GMU 2013 



UNDERSTAND YOUR AUDIENCE &  

LEAD WITH STAKEHOLDER CONCERNS 

 





Disinterest     Deliberation      Design        Doing        Defend 

 

Organizational/ 

self-reevaluation 
Commitment 

Helping relationships 

Disturbances 

Awareness-building 

Choice expansion 

Emotional Inspiration  

Supportive relationships 

Cognitive and Experiential Change Mechanisms 

Behavior Change Mechanisms 

CHANGE STAGES AND MECHANISMS 

Reinforcement 

Substitution 

Structural Redesign 



EXAMPLES OF 5-D MECHANISMS 
Disturbances 

• Cultural and art experiences raise 

the issue of climate change 

  

Awareness-building 

• Interpretive and experiential 

education 

  

Choice expansion 

• Dialogue sessions that explore the 

relevance of climate impacts and 

what can be done 

  

Emotional inspiration 

• Profiles of leaders who speak out for 

climate action 

 

Supportive relationships 

• Peer-based action networks 

 

Organizational self-reevaluation 

• Energy audit, carbon calculators 

 

  

 

  

  

 

Commitment 

• Pledges, public announcements 

 

Helping relationships 

• Toolkits/case studies for 

developing climate action 

plans/green building/policy 

frameworks 

  

Reinforcement  

• Awards that recognize climate 

leadership 

 

Substitution 

• Promoting zip cars versus car 

ownership 

  

Structural redesign 

• Community investments in public 

transit 

 



EXPERIENTIAL EDUCATION 

Recommendations DISINTERES

T 



* In partnership with Geos Institute 

Recommendations 

Climate Future Forums 

DELIBERATION 

• Integrating local 

knowledge with 

scientific expertise 

 

• Providing local data to 

encourage action 

 

• Finding opportunities to 

scale up for substantial 

impacts  

 

 

 

 

 

 



Recommendations DESIGN 



Recommendations 

PROMOTE  

AND REWARD 

LEADERSHIP  

IN PREPARATION 

DOING 



Recommendations DEFEND 





TRAINING OUTCOMES:  

Common Challenges 

  

 •Providing information on regional climate 

impacts. 

 

•Making climate change relevant to 

audiences. 

 

•Highlighting visible examples of benefits. 

 

•Reframing the role of science. 

 



•Add climate lens to existing processes and 

audience concerns. 

 

•Use relatable language that inspires peer-based 

dialogue and storytelling. 

 

•Highlight milestone moments with internal and 

external stakeholders. 

 

•Motivate increased involvement over time to 

encourage a deeper relationship with the issue. 

 

 

 

TRAINING OUTCOMES:  

Engagement Solutions 

  

 



RESOURCE ROUND-UP 

Buy Clean Energy 

http://buycleanenergy.org 

  

CAKE 

www.cakex.org 

  

Climate Access  

www.climateaccess.org 

  

Climate Central  

www.climatecentral.org 

 

Climate Communications & Behavior Change 

www.climateaccess.org/resource/climate-

communications-and-behavior-change 

  

Climate Masters 

www.theresourceinnovationgroup.org/climate-masters-

at-home 

  

Code for America 

http://codeforamerica.org 

 

Re:Green – Ecological Roadmap 

www.climateaccess.org/resource/regreen-ecological-

roadmap 

 

Elkhorn Slough Coastal Training Program 

http://elkhornsloughctp.org 

 

Free Range Studio 

http://freerange.com 

 

  

 

 

 

 

 

 

 

 

Global Warming’s Six Americas 

http://environment.yale.edu/climate-communication 

www.climateaccess.org/resource/tip-sheet-who-are-six-

americas 

 

ICLEI 

www.icleiusa.org 

 

NOAA Digital Coast 

www.csc.noaa.gov/digitalcoast 

  

Resource Media 

www.resource-media.org 

 

Simon Sinek 

www.startwithwhy.com 

  

The Goodman Center 

www.thegoodmancenter.com 

  

The Solutions Project 

http://thesolutionsproject.org 

  

Topos Partnership 

www.topospartnership.com 

  

Union of Concerned Scientists 

www.ucsusa.org 

  

WWF Earth Hour 

www.earthhour.org 
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www.resource-media.org/visual-story-lab/report/ 

Seeing is Believing:  

A Guide to Visual 

Storytelling Best 

Practices 

 
Resource Media 
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Citizen Dialogues on 

Sea Level Rise 

 
Union of Concerned Scientists 

Viewpoint Learning 

 

www.viewpointlearning.com 

 

http://www.viewpointlearning.com


Conveying the 

Human Implications 
of Climate Change 

 
George Mason University  
Center for Climate Change 

Communications 

 

www.climateaccess.org/resource/conveying-human-

implications-climate-change 
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Union of Concerned Scientists 

www.climatehotmap.org 

 

http://www.climatehotmap.org


CAKE:  
 

Climate 

Adaptation 

Knowledge 

Exchange 

www.cakex.org/case-studies 

 

http://www.cakex.org/case-studies
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+ 

Q&A 
Phone: 

 

Dial:  626-677-3000  

Access code: 557407 

 

 

Chat: 

 

Type your questions in the  

chat window and send to  

All Panelists 

 

 
For tech support contact info@climateaccess.org 

 

 

 

 

 



At California Coastal Cleanup Day 

Communicating Climate Change 



Challenges 

• Consider a multi-year phased approach to integrate new 

messaging and outreach efforts. 
 

• Include measurable social media “moments” throughout the 
day. 

 
• Tap into beach culture through interactive art installations. 

 

 

Solutions 

• To clarify the connection between climate change and 

marine debris. 

 
• To integrate new messaging when event already has a strong 

identity. 

 

• To balance the needs of community partners and sponsors. 
 



+ 

Cara Pike 

@pikecara 

@climateaccess 

 

 

 

www.climateaccess.org 

 

info@climateaccess.org 

Contact: 


